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	COURSE DESCRIPTION CARD
NOTE:   If the course consists of lectures and classes, the Course Description applies to both forms 

               of teaching

	1.  Course title: International Marketing Research
     in Polish: Międzynarodowe Badania Marketingowe
     

	2.  Course code WZ/KZM
  Number of ECTS credits 4
     Course completion method 

     No exam
     Course commenced / Year 

     2014/2015

	3. Faculty: Management


	4. Field of Study: International Business


	5. Department of the Field of Study Coordinator: Department of International Management


	6. Name of tutor: Danuta Babińska  Lectures -                    Classes 28                     Lab classes -
    Examiner -

	7. Tutor’s department:  Department of International Management


	8. Number of contact hours with students:
Type of course
Full time study
Part time study
Lectures
Classes
28
Foreign language classes
Lab classes 
Seminars 
Introductory Seminars
Other
Total hours
28
Examination (hours)



	9.  Course timeframe (no. of semesters) 1 
     Course commencement / Year 2014/2015
     Course commencement / Semester: Winter

	10. Stage of tertiary education:  Master
    
11. Course status
⁯   Compulsory for the field of study International Business
⁬   Compulsory for the specialization -
⁬   Optional -


	12. Requirements 

         Compulsory: Marketing Research
         Recommended: Statistics


	13. Course objectives:
The main aim of the course is to make students familiar with the theoretical and information bases as well as methodology and specificity of marketing research conducted in an international and multicultural environment. The course focus is both: the secondary and the primary methods of research.

	14. Teaching and learning methods:


	A.  Direct student/teacher contact hours:
No.

Teaching methods
Description
Number of teaching hours
Full time study
Part time study
1.
Discussion
8
2.
Case studies
5
3.
Preparing projects
5
4
Interactive lecture

5
5
Presentation
5
Total
AS:28
AN:


	B.   Self-study hours:
No.

Learning methods
Description
Number of hours
Full time study
Part time study
1.
Preparing the report
30
2.
Grup-work on case studies
15
3.
Preparing the project
12
4.
Analysing source material

15

…

Total
BS: 72
BN:

Total AS+BS = 100




Total AN+BN = …….
Examination (E) =




Examination (E) =…….

Total AS+BS+E=




Total AN+BN+E = …….



	15. Key words: methods and techniques of international research, international marketing research, international comparisons

	16. Course content:

·  International marketing research – the concept and scopes

· Types of international marketing research

· The sources of information for international marketing research (primary and secondary)

· International comparative research based on secondary sources of information

· The methodology of international comparative research

· Planning direct international marketing research

· The issue of equivalence in international marketing research

· Selection of research methods and techniques in international marketing research

· Methodological problems in conducting research, processing and communicating results

	17. Student learning outcome achieved in the course, as related to the outcome intended for the field of study. Methods of outcome achievement evaluation.
Student learning outcome intended for the field of study / Symbols 
Student learning outcome achieved in the course 
Methods of assessing  student learning outcome achieved in the course
Documentation
                                                                         Knowledge
IB2_W10
IB2_W11

IB2_W12
Possesses in-depth knowledge on methods and tools of obtaining information on international markets 
Possesses in-depth knowledge on the analysis and interpretation of data, as well as concluding about socio-economic phenomena and processes in international scale

Possesses advanced knowledge on conducting secondary and primary research in international markets, in particular about research problems, methods, techniques and research tools
Research report, written test
Research report, written test
Research report, written test
Examples of reports and tests
Examples of reports and tests
Examples of reports and tests

                                                                             Skills
IB2_U02
IB2_U13
Is able to use in-depth theoretical knowledge in the scope of international business and associated areas in order to interpret and analyse the position of business entities operating in international markets
Is able to plan, conduct in practice and coordinate research involving a few foreign markets and on the basis of the results obtained can formulate advice regarding the needs of a particular company
Research report, written test
Research project, research report
Examples of reports and tests
Examples of research reports and projects
                                                                          Social skills
IB2_K02

IB2_K06

IB2_K07
Is able to work in a group, including a multicultural one. Knows and understands the phenomenon of a culture gap and is able to work effectively in such an environment
Is able to participate in creating compound projects of international nature taking into account legal, social, economic and political aspects
Is prepared to acquire knowledge on international business and associated areas in an unassisted way
Report prepared in groups

Report prepared in groups

Unassisted work with primary sources of information, discussion

Examples of reports
Examples of reports
Examples of primary sources of information, discussion questions


	18. Methods of grading student performance:
No.

 Student performance assessment methods and course completion requirements
Description
Percentage of the final grade
1.

Report
35%
2.

Written test
30%
3.

Research project
15%
4.
Discussion over the report with the team
5%
5.
Class discussion
5%
* If students are required to earn credits and pass an exam, the credit accounts for at least 30% of the final grade


	19. Reading list
      Compulsory reading list:
1. Cavusgil S. T., Knight G., Riesenberger J., Yaprak A.: Conducting Market Research for International Business. Business Expert Press, 2009.

2.Kumar V., International Marketing Research, Prentice Hall, Upper Saddle River, 2000.
      Recommended reading:

1. Douglas S.P., Craig C. S., International Marketing Research, John Wiley & Sons, 2005

2. Usunier J.-C., Marketing Across Cultures, Prentice Hall, 2000

3. Arnold D., The Mirage of Global Markets, Prentice Hall, 2004

4. Malhotra N. M. Peterson M., Basic Marketing Research. A Decision-Making Approach, Prentice Hall, 2006

	20. Language of instruction: English

	   21. Tutors’ recommendations: -
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