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	COURSE DESCRIPTION CARD
NOTE:   If the course consists of lectures and classes, the Course Description applies to both forms 

               of teaching

	1.  Course title: Internationalization Theories
     in Polish: Teorie internacjonalizacji
     

	2.  Course code …
 Number of ECTS credits: 4,0
     Course completion method …
     Course commenced :  Year 2015/2016

	3. Faculty: Management


	4. Field of Study: International Business


	5. Department of the Field of Study Coordinator: International Management


	6. Name of tutor:   Lectures Aleksandra Olejnik – Nizielska, Phd.                  Classes Aleksandra Olejnik – Nizielska, Phd.                       
    Examiner:  Aleksandra Olejnik – Nizielska, Phd. 


	7. Tutor’s department: International Management 


	8. Number of contact hours with students:
Type of course
Full time study
Part time study
Lectures
28
Classes
Foreign language classes
Lab classes 
Seminars 
Introductory Seminars
Other
Total hours
28
Examination (hours)



	9.  Course timeframe (no. of semesters) 1 
     Course commencement /   bachelor/ semester 4/ summer
     Course commencement / Semester 

	10. Stage of tertiary education  …
    
11. Course status
⁯   Compulsory for the field of study …
⁬   Compulsory for the specialization …
⁬   Optional


	12. Requirements 

         Compulsory: none
         Recommended: none


	13. Course objectives:
General:

Students should understand and apply most important internationalization theories as discussed in the international business, marketing and management literature.     

Knowledge:

Providing the students with knowledge about the possibilities of using certain internationalization theories in business practice. 

Skills 

Lecture outcomes, among others, provide the students with valuable knowledge which allows them to manage complex challenges in the course of academic life (e.g., master thesis) and business practice (e.g., in international marketing management).
Providing students with knowledge about the analysis and evaluation of internationalization theories. 

Providing  students with abilities of preparing presentations in English. 

Competences 

Providing students with soft skills such as team work, English speaking and presentation capabilities.  



	14. Teaching and learning methods:


	A.  Direct student/teacher contact hours:
No.

Teaching methods
Description
Number of teaching hours
Full time study
Part time study
1.
Lecture with PP presentation
10
2.
Group work, case studies
9
3.
Discussion
9
…

Total
AS: 28
AN:


	B.   Self-study hours:
No.

Learning methods
Description
Number of hours
Full time study
Part time study
1.
Literature study
40
2.
Case study
30
3.
Total
BS: 70
BN:

Total AS+BS = 98



            Total AN+BN = …….
Examination (E) = 0




Examination (E) =…….

Total AS+BS+E= 100




Total AN+BN+E = …….



	15. Key words: 

International product life cycle theory, Transaction cost theory, Internalization theory, Resource based view, Eclectic paradigm, Uppsala model, International new venture theory, Entrepreneurial concepts, Network theory



	16. Course content:

1. Internationalization and international business: An introduction
    1.1 Developments in international trade 

    1.2 Internationalization motives

    1.3 Impacts on the management

2.  Internationalization Theories 
     2.1 The International Product life-cycle theory 

     2.2 Critical review of Vernon’s theory

     2.3 The Internalization theory

           2.3.1 The impact of the Transaction cost theory

           2.3.2 Critical review of the Internalization theory 

     2.4 The Eclectic Paradigm

           2.4.1 Advantage categories 

           2.4.2 Critical review of the eclectic paradigm

    2.5 Location Theories

          2.5.1 Historical foundations 

          2.5.2 Location factors

          2.5.3 Questions related to market entry

          2.5.4 Critical review of the location theories

   2.6 The Diamond Model

           2.6.1 The elements of the Diamond Model

           2.6.2 Critical review of the Diamond Model

   2.7 The Uppsala Concept

           2.7.1 Incremental market entry through accumulated knowledge

           2.7.2 Critical review of the Uppsala model

   2.8 Network Theory of Internationalization

            2.8.1 Contents of the positioning approach

            2.8.2 The impact of the resource-based view

            2.8.3 Dynamic capabilities

            2.8.4 Critical review of the positioning approach

            2.8.5 New venture and entrepreneurship concepts

            2.8.6 The phenomenon of the ‘born again global’

            2.8.7 Individual and corporate entrepreneurship

            2.8.8 Critical review of the new venture and entrepreneurial concepts



	17. Student learning outcome achieved in the course, as related to the outcome intended for the field of study. Methods of outcome achievement evaluation.
Student learning outcome intended for the field of study / Symbols 
Student learning outcome achieved in the course 
Methods of assessing  student learning outcome achieved in the course
Documentation
                                                                         Knowledge
IB1_W01
IB1_W03

1.Students have knowledge about the main theories and models of internationalization
2. Students have knowledge about the importance of international business in the social science field
case study
case study

                                                                             Skills
IB1_U03
IB1_U13

1. Students are able to use the main theories and models of internationalization in business activity
2.  Students are able to analyze different phenomenas within the international business field.
discussion
                                                                          Social skills
IB1_K02
1. Students are able to cooperate within the group, consisting of members representing different cultures. 
case study


	18. Methods of grading student performance:
No.

 Student performance assessment methods and course completion requirements
Description
Percentage of the final grade
1.

Awareness, discussion and contribution during the lectures and student’s team work  
50,0 %
2.

Presentation skills (applying PP, flipchart etc) and presenter expertise linked with the topics discussed in the lecture
50,0 %
3.

* If students are required to earn credits and pass an exam, the credit accounts for at least 30% of the final grade


	19. Reading list
      Compulsory reading list:

1. Glowik, M. (2009),  Market Entry Strategies, Oldenbourg Publishing House, Munich

2. Glowik M. and Smyczek S. (2011), International Marketing Management, Oldenbourg Publishing House, Munich
      Recommended reading list:

1. Hakanson, H. and Johanson, J. (2001), Business network learning. Oxford, Pergamon
2. J. Whitelock (2002), Theories of internationalisation and their impact on market entry, International Marketing Review, Vol. 19, Iss. 4, pp.342-347. 

	20. Language of instruction:

	   21. Tutors’ recommendations:



- 1 -
PAGE  
- 2 -

