Załącznik nr 2 

do zarządzenia Rektora nr      /12


	COURSE DESCRIPTION CARD
NOTE:   If the course consists of lectures and classes, the Course Description applies to both forms 

               of teaching

	1.  Course title: Economics, Marketing and Management in the Countries of Transition in Central and Eastern Europe
     in Polish: 

     

	2.  Course code …
  Number of ECTS credits  2…
     Course completion method  Presentation
Course commenced / Year 2014/2015

	3. Faculty: Management


	4. Field of Study: International Business


	5. Department of the Field of Study Coordinator: Department of International Management


	6. Name of tutor:   Reiner Springer Lectures …                      Classes 15                     Lab classes …
    Examiner Reiner Springer

	7. Tutor’s department:  Vienna University of Economics and Business, Department of Global Business and Trade, Institute for Export Management

	8. Number of contact hours with students:
Type of course
Full time study
Part time study
Lectures
Classes
15
Foreign language classes
Lab classes 
Seminars 
Introductory Seminars
Other
Total hours
15
Examination (hours)



	9.  Course timeframe (no. of semesters) 1… 
     Course commencement / Year  2014/2015…
     Course commencement / Semester Winter…

	10. Stage of tertiary education  Bachelor…
    
11. Course status
⁯   Compulsory for the field of study …
⁬   Compulsory for the specialization …
⁬   Optional/Elective


	12. Requirements 

         Compulsory: none
         Recommended: none

	13. Course objectives: The course will discuss the European economic integration especially the competitiveness of the EU, single European countries and companies, the process and results of transition in Central and Eastern Europe, and specifics of marketing and management strategies in Central and Eastern Europe. 

	14. Teaching and learning methods: 
 Interactive teaching by combining lecture, class room discussion, case discussion, and presentations by students.


	A.  Direct student/teacher contact hours:
No.

Teaching methods
Description
Number of teaching hours
Full time study
Part time study
1.
Lecture
9
2.
Discussion
2
3.
Case discussion
2
…

Presentation
2
Total
AS: 15
AN:


	B.   Self-study hours:
No.

Learning methods
Description
Number of hours
Full time study
Part time study
1.
Reading
6
2.
Case study 
2
3.
Preparation of presentation
2
…

Total
BS: 10
BN:

Total AS+BS = 25……. 




Total AN+BN = …….
Examination (E) = ……. 




Examination (E) =…….

Total AS+BS+E= 25……. 




Total AN+BN+E = …….



	15. Key words: European integration, competitiveness of the EU in the world market, transition in CEE, marketing and management strategies

	16. Course content:

1.     The economic position of Europe and the competitiveness of European companies

2.     Europe’s role in world trade
3.     The Transition in Central & Eastern Europe

4.     Marketing Strategies for Central & Eastern Europe

5.     Management in Central & Eastern Europe

	17. Student learning outcome achieved in the course, as related to the outcome intended for the field of study. Methods of outcome achievement evaluation.
Student learning outcome intended for the field of study / Symbols 
Student learning outcome achieved in the course 
Methods of assessing  student learning outcome achieved in the course
Documentation
                                                                         Knowledge
1. Understand the interplay between globalization, European integration, transition in CEE, and competitive marketing and management strategies of European companies.
Class discussion and presentation
Presentation document
                                                                             Skills
1. Is able to evaluate and develop marketing and management concepts which enable European companies to compete in a globalized world. 
Case analysis
Presentation document
                                                                          Social skills
1. Learn to work in teams.
Class discussion and preparation of presentation.
Presentation document


	18. Methods of grading student performance:
No.

 Student performance assessment methods and course completion requirements
Description
Percentage of the final grade
1.

 Case Discussion
40 %
2.

Final presentation
60 %
* If students are required to earn credits and pass an exam, the credit accounts for at least 30% of the final grade


	19. Reading list
      Compulsory reading list:
Mike Peng and Klaus Meyer: International Business, Cengage Learning, 2011, ISBN: 978-1-4080-1956-6, Chapter 1, 8, 9, 13, 14
      Recommended reading:
Petr G. Chadraba and Reiner Springer (Ed.): Business Strategies for Economies in Transition – Book of Reading on CEE Countries, Cambridge Scholars Publishing, 2008, Section 1, pages 2-183

	20. Language of instruction: English

	   21. Tutors’ recommendations: -
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