Appendix 2
to the Rector’s order No. /19

COURSE DESCRIPTION CARD

NOTE: If the course includes lectures and classes, the Course Description Card applies to both
types of instruction.

1. Course title: Cross-cultural Communication 2. Course code ...

in Polish: Komunikacja miedzykulturowa Number of ECTS credits 5
Course completion method ...
Course commenced / Year ...

3. Major: Management

4. Department of major coordinator: prof. dr hab. Wojciech Dyduch

5. Name of course instructor: Lecture dr Olgierd Witczak Classes Lab classes
Examiner dr Olgierd Witczak

6. Department of course instructor: Department of Business and Consumer Relationship
Management

7. Number of contact hours with students:

Type of instruction Full-time study Part-time study

lectures 30
classes

foreign language classes
lab classes

seminars

e-learning

Other

Total hours 30
examination (hours)

8. Course timeframe - no. of semesters: 1

Course commencement / Year 2019/2020

Course commencement / Semester summer

. Course status:
Compulsory for the major...
Compulsory for the specialization ...
Elective ...

9. Level of tertiary education: Bachelor

[y
Xoos

11. Course prerequisites

Compulsory:
Recommended: basic knowledge of communication, sociology, psychology

12. Course objectives:

The main aim is to raise students’ awareness of culture influence on communication and to equip
them with additional knowledge and skills to enable effective communication across the culture.
Conditions and models of effective communication and the basis for negotiation in a
multicultural environment are presented. In addition, knowledge is delivered on theoretical and
methodological research in the field of the communication process in terms of multiculturalism.
Students will acquire skills for effective communication in a multicultural area in particular with
regard to:

a) to identify the differences and similarities between cultures,
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b) the basis of design and research multicultural,
c) international negotiations,
d) the creation of business communication elements specific to the culture.

13. Teaching and learning methods:

A. Direct student-instructor contact:

. . Number of hours
No. Teaching methods Description Full-time study Part-time study
interactive
1. Academic lecture lectures with 30
discussion
Total AS: 30 AN:0
B. Self-study:
. . Number of hours
No. Learning methods Description Full-time study Part-time study
1. Reading hand-books, articles 80
5 Workshops teamwork, _practlcal 15
exercises
Total BS: 95 BN:
Total AS+BS = 125 Total AN+BN =0
Examination (E) =0 Examination (E) =0
Total AS+BS+E= 125 Total AN+BN+E =0

14. Key words: communication, culture

15. Course content:

1. The cultural process and cultural dynamics - a theoretical background

- Culture: definition(s)

- Elements of culture

- Culture and nationality

- Culture and consumer behaviour

- Culture-based cognitive styles and attitudes towards action

- National cultures

2. Communication process — a theoretical background

- Language as a basis for culture and communication

- Verbal communication: explicit versus implicit contextual messages

- Non-verbal communication and meta-communication

- Ethnocentrism, stereotypes and misunderstanding in intercultural environment
3. Intercultural business negotiations

- The influence of culture on some important aspects of business negotiations
- The cultural relativity of business time

- Time-based misunderstanding in international business negotiations

- Some elements of the national style of business negotiations

16. Course learning outcomes as related to the learning outcomes of the major and methods for

assessing student attainment

Intended learning Methods for Documentation

outcomes of the Intended learning outcomes of the course assessing student
major / Symbols learning outcomes

Knowledge

1. Theoretical knowledge on cross-cultural

ZRZ1_WO02# ey
communication




2. Correctly interpret the phenomenon as
well as attitudes, opinions and behavior
of representatives from different cultural
areas;

MS PPT
Presentations

Electronic
version of
presentations

Skills

1. Design multicultural research - the
specific nature of research in the area of
culture;

Presentations

Electronic
ZRZ1_U02# 2. Participate in the drafting of social and | MS PPT version of
. . Presentations presentations
cultural backgrounds is aware affecting
the business of an enterprise operating in
an international environment.
Social skills
1. Effective communication across the
culture; Electronic
ZRZ1_KO5# 2. Increase the level of sensitivity to the MS PPT version of

presentations

cultural diversity of people from other
geographical areas;

17. Method for determining the final course grade:

No. Methods for
awarding credits and
course completion
requirements

Description Percentage of the final course grade*

group MS Power Point
presentations
negotiation process 50%

1. Case studies 50%

2. Workshops

* If students are required to obtain both a class grade and an exam grade, the class grade constitutes at least 30% of
the final course grade.

18. Reading list

Mandatory readings:

1. Usunier J.C., Lee J. A., Marketing Across Cultures, Financial Times Prentice Hall, Harlow 20009.

Suggested readings:

1. Harris P. R., Moran R. T., Moran S. V., Managing cultural differences: global leadership strategies for the 21st century,
Elsevier/Butterworth-Heinemann, Amsterdam 2011.

2. Hofstede G., G. J. Hofstede, Cultures and Organizations: Software of the Mind, McGraw-Hill, New York 2004.
3. Gambetti R., Quigley S.: Managing Corporate Communication. A Cross-Cultural Approach. Wyd. Palgrave, 2012.
4. Maude B., Managing Cross-Cultural Communication. Principles and Practice, Palgrave Macmillan, New York 2011.

4. Gudykunst W. B., Cross-Cultural and Intercultural Communication, SAGE Publications, 2003.

19. Language of instruction: English

20. Course instructors’ recommendations:




