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COURSE DESCRIPTION CARD 

NOTE:   If the course includes lectures and classes, the Course Description Card applies to both     

types of instruction. 

1.  Course title: 

     in Polish / in English Komunikacja 

biznesowa/Bussiness Communications 

      

 

2.  Course code:  

  Number of ECTS credits: 5 

     Course completion mode: Z 

     Course commenced / Year 

2019/2020 

3. Major:  

 

4. Department of major coordinator: 

 

5. Name of course instructor:   Lecture Mirosława Malinowska                Classes…                      

Lab classes … 

    Examiner  Mirosława Malinowska 

 

6. Department of course instructor: Market and Consumption Department 

 

7. Number of contact hours with students: 

 

Type of instruction Full-time study Part-time study 

Lectures   

Classes 30  

foreign language classes   

lab classes    

seminars    

e-learning   

Other   

Total hours 30  

examination (hours)   
 

 

8.  Course timeframe - no. of semesters: 1  

 

     Course commencement / Year 2019/2020 

 

     Course commencement / Semester winter 

9. Level of tertiary education:  Bachelor 

     

 

10. Course status 

⁯   Compulsory for the major… 

⁬   Compulsory for the specialization … 

⁬   Elective X 
 

11. Course prerequisites 

         Compulsory: 

         Recommended: 
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12. Course objectives: 

Proposed subject is designed to introduce students to issues related business communications. 

After completing the course, students will be able to identify significant issues in both of internal 

and external communications with the respect to cross-cultural issues. Students will be able to 

plan and evaluate internal and external communications.  

13. Teaching and learning methods: 

 

A. Direct student-instructor contact: 
 

No. Teaching methods  Description 
Number of hours 

Full-time study Part-time study 

1. Classes  using case 
studies 

Case studies, 
Works hops, 

discussions 

15  

2. Classes using 
multimedia techniques 

Power point 
presentations, 

examples of business 

communications 

15  

Total 30 AS: 30 AN: 
 

 

B. Self-study:  
 

No. Learning methods  Description 
Number of hours 

Full-time study Part-time study 

1. Case study 

assessment  

Students prepare 

comprehensive case 

study during the 

course   

20  

2. Literature studies  Studying 

compulsory and 

recommended 

literature, 

25  

3. Preparing 

presentations 

Team working on 

homework 

presentations 

25  

4.  Studying class 

notes 

Analyzing class 

notes, discussions, 

presentations 

25  

Total BS: 95 BN: 

 

Total AS+BS = 125      Total AN+BN = ……. 

Examination (E) = …….      Examination (E) =……. 

Total AS+BS+E= …….      Total AN+BN+E = ……. 

 

14. Key words: 

business communications, internal communications, marketing communications, negotiations, 

public presentations 

15. Course content: 

1. The nature and functions business communications 

2. The communications process 

3. Noises in communication process  

4. Verbal communications in business 

5. Non-verbal communications in business 

6. Organizational communication (internal communications) 

7. Marketing communications (external communications) 

8. Basic issues in negotiations 

9. Public presentations 
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10. International  and cross-cultural communications 

16. Course learning outcomes as related to the learning outcomes of the major and methods for 

assessing student attainment 
 

Intended learning 

outcomes of the 

major / Symbols  
Intended learning outcomes of the course 

Methods for 

assessing student 

learning outcomes  

Documentation 

                                                                         Knowledge 

EK1_W05 

EK1_W02 

EK1_W01 

1. Has knowledge of mechanisms of functioning of 

business communications 

2. Knows methods and techniques of business 

communications research 

3. Knows the determinants of effective business 

communications 

Case studies, 

assignments, 

presentations, 

written exam 

exam samples, 

case study 

solutions. 

assignments 

solutions, 

presentations 

                                                                             Skills 

EK1_U01 

EK1_U03 

EK1-U02 

1. Correctly explains phenomenon related to 

Business communications 

2. Is able to analyse  to choose relevant methods 

to analyze business communications 

3. Is able to formulate different solutions of 

problems related to business communications 

Case studies, 

assignments, 

presentations 

case study 

solutions., 

assignments 

solutions, 

presentations 

                                                                          Social competences 

EK1_K04 

 

1. Is able to participate actively in projects related 
to business communications and use it for 
entrepreneurial  purposes 
 

Case studies, 

assignments, 

presentations 

case study 

solutions 

,assignments 

solutions, 

presentations 
 

 

17. Method for determining the final course grade: 
 

No.  Methods for 

awarding credits and 

course completion 

requirements 

Description Percentage of the final course grade* 

1. Written exam 10 short open questions (5 

points per each) 

50 

2. Presentation Multimedia presentation on 

selected topics 

30 

3. Case study solutions) Team work on case studies 20 

 

* If students are required to obtain both a class grade and an exam grade, the class grade constitutes at least 30% of 

the final course grade. 

 

 

18. Reading list 

 

     Mandatory readings: 
1. Hepp A., Transcultural communications, Chichester : Wiley/Blackwell 2016 

2. Fill Ch., Turnbull S., Marketing communications: discovery, creation and conversations, Perason 2016 

3. Dahlen M., Lange F., Smith T., Marketing Communications: a Brand narrative approach, Wiley 2010 

4. Powell M., International negotiations, Cambridge 2013 

     Suggested readings: 
1. Integrated advertising, promotion, and marketing communications / Kenneth E. Clow, Donald Baack. - 4th 

ed., global ed. - Upper Saddle River : Pearson Prentice Hall, 2010. 

2. Scot D.M., The new rules of marketing & PR : how to use social media, online video, mobile applications, 

blogs, news releases, and viral marketing to reach buyers directly, John Wiley& Sons Inc 2017 
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19. Language of instruction: English 

   20. Course instructors’ recommendations: 

 

 

 

 


