Zalacznik nr 2
do zarzadzenia Rektoranr /12

COURSE DESCRIPTION CARD

NOTE: If the course consists of lectures and classes, the Course Description applies to both
forms of teaching

1. Course title: 2. Course code:
in Polish: Public Relations Number of ECTS credits: 5
in English: Public Relations Course completion method ...
Course commenced / Year:
2019/2020
3. Faculty:

4. Field of Study: Euroclasses

5. Department of the Field of Study Coordinator:

6. Name of tutor: Lectures: dr Anna Adamus-Matuszynska; Classes: dr Anna Adamus-
Matuszynska
Examiner: Anna Adamus-Matuszynska

7. Tutor’s department: Public Management and Social Sciences

8. Number of contact hours with students:

Type of course Full time study Part time study

Lectures 30 -

Classes -

Foreign language classes

Lab classes

Seminars

Introductory Seminars

Other

Total hours 30

Examination (hours)

9. Course timeframe (no. of semesters) 1
Course commencement / 2019/2020

Course commencement / 1%t and 2" semester

10. Stage of tertiary education ... 11. Course status
Bachelor ] Compulsory
(1 Compulsory for the specialization ...
(] Optional

12. Requirements
Compulsory: none
Recommended: none




13. Course objectives:
The course has three objectives. Firstly, to present theory and practice in the public relations field.
Secondly, to give participants the opportunity for improving skills such as communication, media
relations, writing and presentation. Thirdly to provide information about contemporary methods
and techniques of public relations.
Particularly:
a. Students will get to know with the theoretical background of the public relations activities.
b. Students will be able to prepare a public relations programme.

14. Teaching and learning methods:

A. Direct student/teacher contact hours:

. - Number of teaching hours
No. | Teaching methods Description Full time study Part time study

1. Lectures Providing general 15
description of
public relations
theoretical
background and
methods.

2 Case study Providing and 15

analysis analysing public
relations
campaigns.
Total AS: 30 AN:
B. Self-study hours:
No. | Learning methods Description Number of hours

Full time study Part time study

1. Literature studying | Reading provided 50
hand-outs and

literature.
2. Elaboration of PR Preparing a 10
programmes programme of the
PR campaign
working in groups
3. Studying Internet Studying and 10
Resources analysing Internet

resources to get to
know PR case

studies.
Total BS: 70 BN:
Total AS+BS =100 Total AN+BN=.......
Examination (E) = Examination (E) =.......
Total AS+BS+E= 100 Total AN+BN+E=.......

15. Key words: Public relations, image, identity, communication, reputation, evaluation

-2-




16. Course content:

Defining public relations as the discipline.
Definitions of public relations, image, identity.
e Does a theory of public relations exist?

e History of public relations.

°

N

Defining the public relations practice.
Relationship between public relations and marketing.
Relationship between media and public relations.
Public relations and conflict resolution.

Practice in public relations planning and organisation.
Public relations strategy.
Public relations campaign.
Media planning.
Corporate and organisation communications.
Crisis management.
Crisis management process.
Crisis communication.
Model of crisis management.

...:b...._oo

Public relations ethics

Codes of public relations ethics.
Public relations professionalism
Ethical Dealings with the Media.

e o o U'I

Internal public relations
Internal communication.
Theories of management.
Evaluation of Internal Relations.

e o o @

Corporate and public relations
Corporate Philanthropy.
Community Relations.

Corporate reputation.
Corporate and environment.

e o o o \l

Public Affairs and Government Relations
Lobbying.
Public Information.

e ®

Public Relations techniques
News releases.

Using radio, television and webs.
Giving speeches.

Meeting and events

Visual techniques

e o o o o @

10. Internet public relations
e Blogs

o \Website

e Social media




11. Programme planning

e Elements of a plan (situation, objectives, audience, strategy, tactics, calendar, budget,
evaluation).

e Programme evaluation.

12. Case studies

17. Student learning outcome achieved in the course, as related to the outcome intended for the
field of study. Methods of outcome achievement evaluation.

Student Methods of Documentatio
learning assessing n
outcome Student learning outcome achieved in the | student learning
intended for the course outcome
field of study / achieved in the
Symbols course
Knowledge
exam Final test,
Knowledge in individual and group documentation
behaviours of students’
participation
Exam Final test,
Knowledge on communication documentation
of students

participation

Skills
Acts in ethical way both as a leader and a | Exam, exercises Final test,
team member and case studies documentation
of students’
participation
Exam, exercises Final test,
: : and case studies documentation
Being able to build a PR staregy of students’

participation

Social skills

Acts in ethical ways and takes Exam, exercises Final test,

responsibility for own behaviours and case studies documentation
of students’
participation

Cooperates with other actors and takes Exam, exercises Final test,

different team roles and case studies documentation
of students’

participation

18. Methods of grading student performance:

No. Student Description Percentage of the final grade
performance
assessment
methods and
course completion
requirements
1 PR Programme Students will prepare a 100
elaboration public relations
programme  for a

particular case.
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* If students are required to earn credits and pass an exam, the credit accounts for at least 30% of
the final grade

19. Reading list

Compulsory reading list:

a. J. E. Grunig; T. Hunt: Managing Public Relations. Harcourt Brace Jovanovich College
Publishers: San Diego 1984.

b. R. Tench; L. Yeomans: Exploring public relations. Essex: Prentice Hall 2006

c. F. P. Seitel: The Practice of Public Relations. Prentice Hall, 2013

Recommended reading:

a. R. L. Heeth; G. Vasques: Handbook of Public Relations. London 2001

b. Public Relations. Strategies and Tactics. D. L. Wilcox and others (Eds.). Longman: New York
2001

c. D. L. Wilcox: Public Relations writing and media techniques. Longman: New York 2001

20. Language of instruction: English

21. Tutors’ recommendations:

Classrooms with an access to internet and with the projector are expected.




