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COURSE DESCRIPTION CARD 

NOTE:   If the course includes lectures and classes, the Course Description Card applies to both     

types of instruction. 

1.  Course title: 

     in Polish / in English Badania marketingowe /     

Marketing research 

      

 

2.  Course code: 

  Number of ECTS credits: 5 

     Course completion mode: classes 

     Course commenced / Year 2020-

21  

3. Major: Prof. dr hab. Maciej Mitręga 

 

4. Department of major coordinator: Organizational Relationship Management Department 

 

5. Name of course instructor:   Lecture …                Classes 30                      Lab classes … 

    Examiner Prof. dr hab. Maciej Mitręga 

 

6. Department of course instructor: Organizational Relationship Management Department 

 

7. Number of contact hours with students: 

 

Type of instruction Full-time study Part-time study 

lectures   

classes 30 - 

foreign language classes   

lab classes    

seminars    

e-learning   

other   

Total hours 30 - 

examination (hours) 1 - 
 

 

8.  Course timeframe - no. of semesters: 1 

 

     Course commencement / Year 2020-21 

 

     Course commencement / Semester winter 

9. Level of tertiary education:  Bachelor & Master 

     

 

10. Course status N/A 

⁯   Compulsory for the major… 

⁬   Compulsory for the specialization … 

⁬   Elective … 
 

11. Course prerequisites 

         Compulsory: N/A 

         Recommended: Marketing 

 

 

12. Course objectives: The main course objective is developing students’ knowledge and skills 

with regard to designing and conducting marketing research 
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13. Teaching and learning methods: 

 

A. Direct student-instructor contact: 
 

No. Teaching methods  Description 
Number of hours 

Full-time study Part-time study 

1. Lecturing Lecture with regard to 

selected theoretical 

and practical issues 

within marketing 

research principles. 

Oral presentation 

complemented by 

slides. 

10 - 

2. Active exercises 

utilizing brainstorming 

Team and individual 

exercises with regard 

to planning and 

conducting marketing 

research 

10 - 

3. Presentation Team and individual 

presentations with 

regard to stages of 

planning and 

conducting marketing 

research 

10 - 

Total AS: 30 AN: - 
 

 

B. Self-study:  
 

No. Learning methods  Description 
Number of hours 

Full-time study Part-time study 

1. Analyzing provided 

slides and literature 

Preparing for 

examination based on 

notes done and slides 

delivered beforehand 

30 - 

2. Fieldwork Teamwork in the area 

of gathering field data 

20 - 

3. Data analysis and 

interpretation 

Working in teams on 

subsequent stages of 

marketing research 

project 

30 - 

… Report preparation Preparing written report 

and oral presentation of 

main research results. 

20 - 

Total BS: 100 BN: - 

 

Total AS+BS = 130      Total AN+BN = N/A 

Examination (E) = 1      Examination (E) =……-.  

Total AS+BS+E= 131    Total AN+BN+E = …-…. 

 

14. Key words: marketing, research, survey, field research, data analysis 

15. Course content: 

1. The meaning and importance of marketing research. 

2. Types of marketing research 

3. Procedure/stages of marketing research 

4. Basics of sample selection 

5. The main techniques of data gathering in quantitative research 
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6. The main techniques of data gathering in qualitative research 

7. The principles of questionnaire design 

8. Selected techniques of data analysis 

9. Organizing fieldwork 

10. Preparing research report 

16. Course learning outcomes as related to the learning outcomes of the major and methods for 

assessing student attainment 
 

Intended learning 

outcomes of the 

major / Symbols  
Intended learning outcomes of the course 

Methods for 

assessing student 

learning outcomes  

Documentation 

                                                                         Knowledge 

IiE1_W01# Has a basic knowledge on gathering data for 

marketing research 

test  Exam 

questions 

IiE1_W01# Knows basic methods of analyzing and interpreting 

data with regard to data gathered through 

marketing research project 

test Exam  

questions 

IiE1_W01# Has a basic knowledge about features of studying 

foreign markets 

test Exam 

questions 

IiE1_W04# 

Knows selected statistical methods being used in 

marketing research 

Research report, test Research 

reports 

(electronic), 

exam 

questions 

                                                                             Skills 

IiE1_U02# Is able at the basic level to design marketing 

research applicable to the situation of a given 

organization 

 

Partial presentations, 

Research Report 

Research 

reports, 

presentations 

(electronic) 

IiE1_U07# Is able at the basic level to design marketing 

research applicable to the situation of a given 

organization 

Research report Research 

reports 

(electronic) 

                                                                          Social competences 

IiE1_K03# Is able to conduct public speech with regard 

to marketing research project 

Project presentations Partial 

presentations 

(electronic) 

IiE1_K03# Is able to participate in marketing research 

team work 

Project presentations Partial 

presentations 

(electronic) 
 

 

17. Method for determining the final course grade: 
 

No.  Methods for 

awarding credits and 

course completion 

requirements 

Description Percentage of the final course grade* 

1. Report Team work comprising 

results of semester 

marketing research project 

50% 

2. Test Individual written test 20% 

3. Presentations Team work with regard to 

partial aspects of 

marketing research project 

(multi-stages at 

classes) 

30% 

 

* If students are required to obtain both a class grade and an exam grade, the class grade constitutes at least 30% of 

the final course grade. 
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18. Reading list 

 

     Mandatory readings: Malhotra, N. K. (2015). Essentials of marketing research: A hands-on 

orientation, Pearson Essex. 

     Suggested readings: Mitrega M.: Market Analysis, Wyd. University of Economics, Katowice. 

19. Language of instruction: English 

   20. Course instructors’ recommendations: As teamwork is  important to pass the course: be ready 

to communicate online with other team members, including using microphone on your computer 

 

 

 

 


