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DESIGN THINKING & DESIGN PSYCHOLOGY

Field of study
International Business

Speciality

Organizational unit

Syllabus

Basic information

School of Undergraduate and Graduate Studies

Study level
undergraduate studies

Study form
full-time

Education profile
general academic

Coordinator

Teacher

Period
Semester 4

Sustainable
Development Goals

Flags
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Justyna Ganassali

Justyna Ganassali

Didactic cycle
2024/25

Subject code
EKOIBNS.L8HS.0501.24

Lecture languages
English

Mandatory
Obligatory

Block
Humanities and social courses

Department responsible for the subject
Department of Consumption Research

Subject related to scientific research
No

Subject shaping practical skills
No

Form of teaching, number of hours and method of examination Number of
* classes: 16, Credit with grade ECTS points

ethics/ ethical

3

social sciences and humanities
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Code
C1

non

Code

Goal

Goals

The goal of the Design Thinking & Design Psychology course is to empower students with the knowledge and
practical skills necessary to apply design thinking methodologies and psychological principles to create
innovative, user-centered solutions. This course aims to foster a deep understanding of the cognitive and
emotional factors that influence design, enabling students to develop products and services that effectively
meet user needs and enhance user experiences.

Outcomes in terms of

Knowledge:

wil

Skills:
Ul

Students will gain comprehensive knowledge of the

Recommended requirements

Subject's learning outcomes

Major learning
outcomes for the
subject

IBN.L_WO1, IBN.L_WO07

fundamental concepts and frameworks of design
thinking and design psychology, including the
cognitive and emotional principles that influence user
behavior, and the methodologies for developing
innovative, user-centered design solutions.

Apply design thinking methodologies to identify and

IBN.L_U08

solve complex problems creatively.

Social competences:

K1

No.

Students will demonstrate the competence to

IBN.L_KO02

integrate design thinking and psychological insights to
create user-centered solutions that address complex
problems and improve user experiences.

Course content

Introduction to Design Thinking:

Study content

Subject's learning
outcomes

wi1, Ul

Overview of design thinking principles and stages:
empathize, define, ideate, prototype, and test. Case
studies and examples of successful design thinking

applications.
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Examination methods

End-of-course
assessment - group
project, End-of-course
assessment - group
presentation

Participation in class
debate, Participation -
involvement in team
activities, End-of-course
assessment - group
presentation

Participation in class
debate, Participation -
involvement in team
activities, End-of-course
assessment - group
presentation

Activities

classes
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No.

Activities

classes

Activities
classes
classes
classes

classes

Activities

classes

Obligatory

Subject's learning

Course content outcomes Activities
User Research and Empathy: Wi, Ul classes
Techniques for conducting user research, including

interviews, surveys, and observations. Methods for

developing user personas and understanding user

needs and pain points.

Design Psychology Fundamentals: Wi, Ul classes
Key psychological principles influencing user behavior

and decision-making. Cognitive biases, emotional

responses, and how they affect design.

Prototyping and Testing: Ul, K1 classes
Strategies for creating effective prototypes and mock-

ups. Methods for user testing and gathering actionable

feedback to refine designs.

Integration and Application: Ul, K1 classes

Combining design thinking and psychology to develop
innovative solutions. Collaborative approaches to
implementing and scaling design projects in real-world

settings.

Course advanced

Methods of conducting classes

Task solving, Solving a case study/real problem of an organization, Working on a project,
Discussion

Examination method Percentage
End-of-course assessment - group project 40%
Participation in class debate 10%
Participation - involvement in team activities 40%
End-of-course assessment - group presentation 10%

Credit conditions

The basis for passing is attendance, submission of all required work by the established
deadline. in the second term written exam

Literature

1. Brown, T. (2008). Design thinking. Harvard Business Review Press.

Optional

1. Norman, D. A. (2013). The design of everyday things: Revised and expanded edition. Basic Books.
2. Kolko, J. (2015). Design thinking: Understand - Improve - Apply. Oxford University Press.

Generated: 2025-03-27 08:06

3/5



Calculation of ECTS points

Activity form Activity hours*

classes 16
Literature study 10
Solving tasks and case studies 30
Preparation of the end-of-course assessment - group project 34

Student workload H%L(;rs
Number of ECTS points EC;'S

* hour means 45 minutes
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Major learning outcomes for the subject

Code

IBN.L_K02

IBN.L_UO8

IBN.L_WO1

IBN.L_WO07
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Content

Is ready to recognize the importance of the acquired knowledge in the field of international management and
related academic disciplines in solving cognitive and practical problems and to seek expert opinion in case of
difficulties in solving a problem on their own.

Is ready to think and act in an entrepreneurial way. Recognizes and takes into account the consequences of
decisions and actions taken by employees of various types of organizations, in various cultural conditions. s
ready for social interaction, has the ability to adapt to a workgroup, takes on various team roles.

Knows and understands to an advanced degree selected theories explaining the functioning in international
business within paradigms and cognitive approaches used in economic sciences and sciences of organization
and management, and the process of their evolution. Has advanced knowledge of the location of the
theoretical foundations of international business in relation to the system of social sciences and other
sciences, and understands the interdependencies between the fields of knowledge explaining international
business.

Knows and understands the basic principles, conditions and forms of conducting business activity, including
international activity in particular, based on knowledge in the field of theory of social sciences, science of
organization and management embedded in an international context.
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