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Department responsible for the subject
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Subject related to scientific research
Yes

Subject shaping practical skills
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Form of teaching, number of hours and method of examination Number of
* lecture: 15, Credit with grade ECTS points
3
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Code
C1

Goals

Goal

The main aim of the course is to familiarize students with the concept of fake news, misinformation and
media desinformation in the social and cultural context of the functioning of the information society.

Recommended requirements

Analysis message media

Code

Subject's learning outcomes

Outcomes in terms of

Knowledge:

wil

Skills:
Ul

Student characterizes, quotes, defines, selects, and
understands media-related phenomena such as fake
news, misinformation and desinformation.

Student analyzes, argues he is able to use the
theoretical knowledge about media phenomena such
as fake news to critically assess the problems of
trustworthy information and communication
processes.

Social competences:

K1

No.

Student accepts, defends, protects, decides, he is
ready to recognize the role of searching for and
assessing the truthfulness of information in the social
and organizational context.

Major learning
outcomes for the
subject

DZR.M_WO01

DZR.M_U02

DZR.M_KO01

Study content

Course content

* The concept of fake news and disinformation in
media studies.

* Fact-checking: Task definition and data set
construction.

» Automated fact-checking: Task formulation, methods
and future direction.

* DATA MATCHING/ DM

* What is Data Matching application?

* Examples od DM application.

* How the Data Matching Process works?

Generated: 2025-03-26 11:09

Subject's learning
outcomes

W1, Ul, K1

W1, U1, K1

Examination methods

Final test (written) -
essay, End-of-course
assessment - group
project, Participation -
involvement in team
activities

Final test (written) -
essay, End-of-course
assessment - group
project, Participation -
involvement in team
activities

Final test (written) -
essay, End-of-course
assessment - group
project, Participation -
involvement in team
activities

Activities

lecture

lecture
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No.

Activities

lecture

Activities
lecture
lecture

lecture

Activities

lecture

Subject's learning

Course content outcomes Activities
* Al and Intelligent Games in Automated Fact- W1, Ul, K1 lecture
checking
* Fact-checking Activities and Digital Technology.
* What do You Know about Deepfakes? W1, U1, K1 lecture
* Use Internet Tools to Locate Image.
* Everything about CALYPSO Platform
* Information Tagging and Ranking Algorithms W1, U1, K1 lecture
¢ Algorithms i social media - role, meaning,quality and
trust.
Course advanced
Methods of conducting classes
Lecture using multimedia techniques, Lecture using case studies
Examination method Percentage
Participation - involvement in team activities 20%
Final test (written) - essay 30%
End-of-course assessment - group project 50%

Credit conditions

* Credit condition is to get grade in final works, which is a fact-cecking workshop.
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Literature
Obligatory

1. * McQuail, D., Deuze, M. (2020). McQuail's Media & Mass Communication Theory. Los Angeles: Sage.

2. ¢ Lecheler, S., Kruikemeier, S., and Han Y. ( 2019). “The use and Verification of Online Sources in the News
Production Process.” In Journalism and Truth in an age of Social Media. New York: Oxford University Press.

3. * Gans, H.]. (2004). Deciding What's News: A Study of CBS Evening News, NBC Nightly News, Newsweekand Time.
New York: Vintage

4. Presuel, C., Sierra, M. (2019) ‘Algorithms and the news: social media platforms as news publishers and distributors’,
Revista de Comunicacion, 18(2), pp. 261-285. doi: 10.26441/RC18.2-2019-A13

5. Khaldarova, I., Pantti, M. 2016, ‘Fake News’, Journalism Practice, vol. 10, no.7, pp. 891-901.

6. Musialik-Chmiel, A., Gotuchowski, J. & Berdowska A.(2023). Building trust in professional business journalism in the
age of digital media and disinformation spreading. (Ed.) Paliszkiewicz ]., Guerrero Cusumano J. L. Communication,
Leadership and Trust in Organizations. Routledge, New York. https://doi.org/10.4324/9781003370390

Optional

1. Spiegelhalter, D. (2020) ‘Should We Trust Algorithms?’, Harvard Data Science Review, (2), pp. 1-12. doi:
10.1162/99608f92.ch91a35a.

2. Thorne, ). (2018 ) Automated Fact Checking: Task formulations, methods and future directions. Department of
Computer Science University of Sheffield, UK

3. Fisher, C., T. Flew, S. Park, J. Y. Lee, U. Dulleck. (2020). “Improving Trust in News: Audience Solutions.” Journalism
Practice pp.1-19.

4. Tylor, J. (2015). “An Examination of how Student Journalists Seek Information and Evaluate Online Sources During the
Newsgathering Process.” New Media & Society 17 (8): pp.1277-1298.

5. Khaldarova, I. & Pantti, M. (2016). “Fake News: The narrative battle over the Ukrainian conflict.” Journalism Practice,
10(7), pp.891-901.

6. Stephens,M. (1996). "A History of News". Fort Worth,TX: Harcourt Brace College Publishers.

7. Musialik-Chmiel, A., Gotuchowski, J. & Berdowska, A. (2024). Reliability of Financial Influencers and Its Effect on
Generation Z Investors’ Behaviours and Decisions. (Ed.) Paliszkiewicz J., Gotuchowski J., Zdanowicz-Cyganiak K., Chen
K. Trust, Media and the Economy Mutual Relations. Routledge, New York.

Calculation of ECTS points

Activity form Activity hours*

lecture 15
Literature study 20
Solving tasks and case studies 10
Preparation of the end-of-course assessment - group project 35
Field work - role-playing 10
Student workload Hc;t(;rs
Number of ECTS points ECB:I'S

* hour means 45 minutes
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Major learning outcomes for the subject

Code Content

Jest gotéw do krytycznej oceny posiadanej wiedzy i tresci odbieranych podczas studiéw na kierunku

DZR.M_K01 Zarzadzanie.
DZR.M U02 Potrafi komunikowac sie na tematy specjalistyczne ze zréznicowanymi - w tym miedzynarodowymi - kregami
- odbiorcéw postugujac sie specjalistyczng terminologig z zakresu nauk o zarzadzaniu i jakosci.
Zna i rozumie w pogtebionym stopniu - wybrane fakty, obiekty i zjawiska oraz dotyczace ich metody i teorie
wyjasniajgce ztozone zaleznosci miedzy nimi, stanowigce zaawansowang wiedze ogdélna z zakresu nauki o
DZR.M WO1 zarzadzaniu i jakosci oraz z zakresu dyscyplin uzupetniajgcych: ekonomii i finanséw, matematyki i

informatyki, komunikacji i nowych mediéw tworzacych podstawy teoretyczne, uporzadkowang i
podbudowang teoretycznie wiedze obejmujgca kluczowe zagadnienia oraz wybrane zagadnieniaz zakresu
zaawansowanej wiedzy szczegétowej - whasciwe dla programu studiéw na kierunku Zarzadzanie.
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