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COURSE DESCRIPTION CARD

NOTE: If the course includes lectures and classes, the Course Description Card applies to both
types of instruction.

1. Course title: 2. Course code:
in Polish / in English Handel elektroniczny /e- Number of ECTS credits: 3
commerce Course completion mode:
Course commenced / Year
2022/2023
3. Major:

4. Department of major coordinator: Economics

5. Name of course instructor: Lecture dr hab. Michat Kucia
Examiner dr hab. Michat Kucia

6. Department of course instructor: International Management

7. Number of contact hours with students:

Type of instruction Full-time study Part-time study

lectures 15 9

classes

foreign language classes

lab classes

seminars

e-learning

other

Total hours 15 9

examination (hours)

8. Course timeframe - no. of semesters: 1

Course commencement / Year ...

Course commencement / Semester ...

9. Level of tertiary education: N/A 10. Course status

1 Compulsory for the field of study
marketing

1 Compulsory for the specialization

1 FElective ...

11. Course prerequisites
Compulsory: Marketing
Recommended:




12. Course objectives:

The objectives of the course are to introduce the concept of electronic commerce, and to
understand how electronic commerce is affecting business enterprises and consumers in general.

13. Teaching and learning methods:

A. Direct student-instructor contact:

. - Number of hours
No. Teaching methods Description Full-time study Part-time study
1. Active exercises using Case study 10 6
case studies presentation
2. Classes with using Multimedia 5 3
techniques multimedia | techniques
Total AS:15 AN:9
B. Self-study:
. . Number of hours
No. Learning methods Description Full-time study Part-time study
1. Analysis of lecture 15 20
notes
2. Solution of case studies | Written solution 30 30
3. Analysis of source 15 16
materials
Total BS:60 BN: 66

Total AS+BS = 75
Examination (E) =0
Total AS+BS+E= 75

Total AN+BN =75
Examination (E) =0
Total AN+BN+E =75

14. Key words: e-commerce, e-marketing, social commerce

15. Course content:
Overview of electronic commerce and mobile commerce

Retailing in electronic commerce: products and services
B2B e-commerce
Social commerce
E-consumer behaviors
Marketing and advertising in e-commerce

. Examples of launching a successful online business

No gk wWN P

16. Course learning outcomes as related to the learning outcomes of the major and methods for
assessing student attainment

Intended learning
outcomes of the
major / Symbols

Intended learning outcomes of the course

Methods for
assessing student
learning outcomes

Documentatio
n

Knowledge
E1_WO04 Knows and uses basic categories related to | Final test Test sheet
e-commerce
E1_WO05 Identifies elementary relations Final test Test sheet

determining the nature of relationships
between e-market entities

-2-




Skills

El U12 - ) Discussions, The
StUdent haS the ab'“ty to dl’aW |Oglca| case studies attendance
conclusions based on the observations list and
occurring within e-commerce environment assessment

grade

El_U14 ) Discussions, The
Able to prepare an oral presentation case studies attendance
regarding the trade and distribution using list and
different sources of information assessment

grade
Social competences
E1 _KO05 Use of The
. : knowledge and attendance
?Ca\;ei remaent pos::]\ée ?r::g:d(eemertm?warg?‘ know how -in listand
kn?)wled e of the e-commercg the work of assessment
g individual / grade
group to solve a
case study
El K11 Use of The
knowledge and attendance
Can recognize and resolve the dilemmas | KNOW how -in list and
associated with merchant trade the work of assessment
individual / grade
group to solve a
case study
El K14 Use of The
_ ) knowledge and | attendance
Complements and improves his/her know how -in list and
knowledge and skills in the field of the work of assessment
management processes individual / grade
group to solve a
case study

17. Method for determining the final course grade:

No. Methods for Description Percentage of the final course
awarding credits grade*
and course
completion
requirements
1. Project - e-
commerce 30
platform
2. Case study 20
3. . Maximum 10 open
Written test questions 50

* |f students are required to obtain both a class grade and an exam grade, the class grade constitutes at least 30% of
the final course grade.




18. Reading list

Mandatory readings:
1. Turban, E., Outland, J., King, D., Lee, J.K., Liang, T.-P., Turban, D.C.: Electronic
Commerce 2018 A Managerial and Social Networks Perspective. Wyd. Springer, 2018.
2. Kenneth C. Laudon, Carol Guercio Traver: E-commerce 2015 business. technology.
society.. Wyd. Pearson, 2015.
3. M. Jaciow, R.Wolny, A. Stolecka-Makowska: E-consumer in Europe: comparative analysis
of behaviours . Wyd. Helion, Gliwice 2013

Suggested readings:

1. S. Chhabra, M. Kumar: Integrating e-business models for government solutions: citzen-
centric service oriented methodologies and processes . Wyd. Hershey: Information Science
Reference, 20009.

2. Raymond D. Frost, Alexa Fox: E-marketing. Wyd. Routledge N. Y., New York, 2019.

19. Language of instruction: English

20. Course instructors’ recommendations: laboratory




