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	COURSE DESCRIPTION CARD
NOTE:   If the course consists of lectures and classes, the Course Description applies to both forms 

               of teaching

	1.  Course title: Country Brand management
     in Polish: Zarządzanie marką kraju
     

	2.  Course code …
  Number of ECTS credits 1
     Course completion method …
     Course commenced / Year
     2015/2016

	3. Faculty: Management


	4. Field of Study: International Business


	5. Department of the Field of Study Coordinator: Department of International Management


	6. Name of tutor:  Durdana Ozretic-Dosen  Lectures   7         Classes -                      Lab classes - 
    Examiner Durdana Ozretic-Dosen


	7. Tutor’s department: University of Zagreb, Zagreb, Croatia
                                     Faculty of Economics & Business, Marketing Department

	8. Number of contact hours with students:
Type of course
Full time study
Part time study
Lectures
7 
Classes
Foreign language classes
Lab classes 
Seminars 
Introductory Seminars
Other
Total hours
7
Examination (hours)



	9.  Course timeframe (no. of semesters) 1
     Course commencement / Year 2015/2016
     Course commencement / Semester Summer


	10. Stage of tertiary education:  Bachelor
    
11. Course status
⁯   Compulsory for the field of study …
⁬   Compulsory for the specialization …
X   Optional


	12. Requirements 

         Compulsory: none
         Recommended: -


	13. Course objectives:
The main objective of the course is to get students familiar with core marketing competences required for planning, implementation, monitoring and control of country brand management activities.


	14. Teaching and learning methods:


	A.  Direct student/teacher contact hours:
No.

Teaching methods
Description
Number of teaching hours
Full time study
Part time study
1.
Interactive Lecture
5
2.
Discussion
2
Total
AS:7
AN:


	B.   Self-study hours:
No.

Learning methods
Description
Number of hours
Full time study
Part time study
1.
Analysis of primary sources of information
6
2.
Report preparation
8
3.
Teamwork
4
Total
BS: 14 (18)
BN:

Total AS+BS =  




            Total AN+BN =
Examination (E) =




            Examination (E) =
Total AS+BS+E=            




Total AN+BN+E =


	15. Key words: country brand, country brand management  international marketing, international business

	16. Course content:

1. Country Branding as a Source of Competitive Advantage
2. Strategic (Macromarketing and Micromarketing) Approaches to Country Branding
3. Country (Nation) Branding and  Country-of Origin Image  („Made in“, „Produced in“, Designed in“)

	17. Student learning outcome achieved in the course, as related to the outcome intended for the field of study. Methods of outcome achievement evaluation.
Student learning outcome intended for the field of study / Symbols 
Student learning outcome achieved in the course 
Methods of assessing  student learning outcome achieved in the course
Documentation
                                                                         Knowledge
CBM1_W05
CBM1_W06
CBM1_W22
Possesses elementary knowledge of relationships between economic and social entities and institutions in international and intercultural settings, involved in country brand management
Is capable of differentiating between types of relations specific to entities and institutions in international markets, engaged in country brand management
Knows and understands key notions and principles of country brand management
Written report
Written report

Written report

Examples of written reports
Examples of written reports 

Examples of written reports
                                                                             Skills
CBM1_U02
CBM_U04
CBM1_U13

Can apply elementary theoretical knowledge of international business and international marketing to interpret and analyse the country brand management phenomena
Can identify and analyse causes and mechanisms of phenomena and processes taking place in country brand management activities
Is capable of understanding and analysing phenomena occurring in international business

Written report
Written report

Written report
Examples of written reports
Examples of written reports

Examples of written reports
                                                                          Social skills
CBM1_K02

CBM1_K04

CBM1_K08
Can cooperate and work on a team, also on involving representatives of other cultures 

Is prepared to do assigned tasks in responsible manner

Is prepared to acquire and enhance international business knowledge on his/her own

Working in groups on the written report

Timely analysis of primary sources and working in groups on the written report

Analysis of primary sources of information and discussion

Examples of written reports

Examples of written  reports

Examples of primary sources of information
and discussion questions


	18. Methods of grading student performance:
No.

 Student performance assessment methods and course completion requirements
Description
Percentage of the final grade
1.

Written report
Preparing a written  report on a selected aspects of country brand management
100%
* If students are required to earn credits and pass an exam, the credit accounts for at least 30% of the final grade


	19. Reading list
      Compulsory reading list:

1. Fan, Y. (2006). Branding the nation: What is being branded?, Journal of Vacation Marketing, Vol. 12, No. 1, pp. 5-14.
2. Kotler, P. & Gertner, D. (2002). Country as brand, product, and beyond: A place marketing and brand management perspective, Journal of Brand Management, No 9, pp. 242-261. 

3. Papadopoulos, N. & Heslop, L. (2002). Country equity and country branding: Problems and prospect, Journal of Brand Management, Vol. 9, No. 4-5, pp. 294-314.

      Recommended reading:
1. Dinnie, K. (2008): Nation branding: Concepts, Issues, Practice, Butterworth-Heinemann, Oxford,
2. Ozretić Došen, Đ., Škare, V. & Krupka, Z. (2007). Assessments of country of origin and brand cues in evaluating a Croatian, western and eastern European food product, Journal of Business Research, Vol. 60, pp.130-136.


	20. Language of instruction: English

	   21. Tutors’ recommendations:
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